Firm Announces Revamped Fixed
Rate Options for 2020

The Prinz Law Office has revamped its standard billing options
for 2020 and dramatically increased the number of fixed rate
options available for clients in 2020. Starting on January
1st, 2020, clients will have the opportunity to elect as many
as five different levels of standard fixed fee options for
many routinely requested services, which will enable
entrepreneurs, start-ups and small businesses with limited
budgets to better choose a fixed fee plan that meets their
needs.

The new fixed rate options will significantly expand the
firm’s existing alternative billing arrangements. The firm
announced in early 2019 the launch of a new subscription and
fixed hour billing program, which will continue to be offered
in 2020. For more information about the firm’s billing
options, please contact us.

Last Minute Tips for
Procrastinators: What Your
Company Needs to Know about
the California Consumer
Privacy Act (“CCPA")

If your company is like many, you have known about the
upcoming effective date of the California Consumer Privacy Act
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(“CCPA”), but are still making last minute preparations 1in
advance of it going into effect.

If you are one of many procrastinators out there just starting
to think about the law, here is a recap of some highlights for
you:

= Your business 1is subject to the law, regardless of its
location, if any one of the following is true:

= Your company has gross annual revenues in excess
of $25 million.

= Your company buys, receives, or sells the personal
information of 50,000 or more consumers,
households, or devices.

= Your company derives 50 percent or more of its
revenues from selling consumers’ personal
information.

= The CCPA creates new rights for California consumers:
(a) the right to know; (b) the right to delete; (c) the
right to opt out; and (d) the right to non-
discrimination.

= You must provide notice to consumers at or before the
point of data collection of the personal information to
be collected and the purposes it will be used.

You must provide clear and conspicuous notice to
consumers of the right to opt out of the sale of
personal information, which includes providing a “Do Not
Sell My Personal Information” 1link on the website or
mobile application.

You must respond to requests for consumers to know,
delete, and opt-out within specified timeframes
(generally 45 days). Privacy settings to opt out must
be treated as a validly submitted opt out request.

=You must verify the identity of consumers who make
requests to know or to delete, regardless of any
password-protected account settings with the business.

= You must disclose any financial incentives offered in



exchange for the retention or sale of a consumer’s
personal information, explain how the value of the
personal information is calculated, and explain how the
incentive 1is permitted under the CCPA.

= You must make available to consumers at least two or
more designated methods for submitting requests,
including at a minimum a toll-free phone number, and if
you maintain a website, a website address by which to
submit requests. However, a business that operates
exclusively online and has a direct relationship with
the consumer from who it collects personal information
is only required to provide an email address.

You must make your privacy policy accessible to
consumers with disabilities, or to provide consumers
with disabilities information on how they can access the
policy in an alternative format.

= You must make your privacy policy available in a format
where consumers can print it out in a separate document.

= You must ensure that the privacy policy explains how a
consumer can designate an authorized agent to make a
request on the consumer’s behalf.

= You must retain records of all requests and responses to
requests for at least 24 months; provided that
businesses that buy or sell personal information of more
than 4 million consumers annually have additional
reporting obligations.

Also, if your business qualifies as a “data broker” you are
required to register with the Attorney General by January 1,
2020. How do you know if your business is a “data broker”?

Your business knowingly collects and sells to third parties
the personal information of a consumer with whom the business
does not have a direct relationship. Three categories of
businesses are excluded from these obligations: (i) consumer
reporting agencies to the extent they are covered by the Fair
Reporting Act; (ii) financial institutions to the extent they
are covered by the Gramm Leach Bliley Act; and (iii) entities



covered by the Insurance Information and Privacy Protection
Act.

The CCPA, 1its amendments, and regulations define more
compliance obligations that businesses should be familiar
with, but this list is a good starting point in advance of the
effective date.

Obviously, even if your business is not subject to these laws,
these privacy requirements will now constitute the best
practices for doing business in California, so all businesses
should seriously consider incorporating these privacy
practices into their standard privacy practices and
procedures.

SaaS Lawyer Kristie Prinz to
Present Webinar on “Drafting
and Negotiating SaaS
Agreements: Best Practices
for University Tech Transfer
Offices”

SaaS Lawyer Kristie Prinz will present an upcoming webinar for
Tech Transfer Central on December 10, 2019 from 10 a.m. to 11
a.m. PST on “Drafting and Negotiating SaaS Agreements: Best

Practices for University Tech Transfer Offices.” To read more
about this program or register, please check out the Tech
Transfer Central website:

https://techtransfercentral.com/marketplace/distance-learning/
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drafting-and-negotiating-saas-agreements/.
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